Telling Your Story to
Manage Your Brand

BUILDING TRUST, RECRUITING TALENT,
AND STANDING OUT IN TRANSPORTATION
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Branding

vs Marketing

Branding Marketing

« |dentity « Communication
« Story » Tactics

= Reputation = Campaigns

= Perception » Messaging

» Promise

®




THE LEADER IN FOOD
INGREDIENT TRANSPORTATION

THE LEADER IN FOOD
INGREDIENT TRANSPORTATION

THE LEADER IN FOOD
INGREDIENT TRANSPORTATION

DRIVERS DRIVERS

DRIVERS

Oakley Transport offers best-in-class
pay, benefits, equipment, and better
flexibility. Join our Family today and
better your career and quality of life

CURRENT OPPORTUNITIES
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CUSTOMERS

Oakley Transport, Inc. is a full-service,
2 dedicated food grade carrier with
real-time shipment tracking.

SOAKLEV.

CUSTOMERS

DEDICATED SOLUTIONS
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Oakley Transport

soauevs  Sponsored
ID: 711020787354763

Excellent pay packages!
“Up to $400 per day / $2,200 per week

...Safe Driving Performance program up to .06 cpm
'$300 orientation incentive + paid orientation

k4Clean driving record with 1 year of verifiable experience in the last 5
years...

OAKLEYTRANSPORT.COM

Highest Tanker Pay Ever!

Be one of America's hauling heroes with the Oakley
Transport team.

Apply Now
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The Components
of a Compelling
Story

1. Character (Customer)
2. Problem / Pain
3. Guide (You)

4. Plan (How you help)

5. Call to Action

6. Stakes: Success vs failure
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The Components of

When you see this, who comes to mind?
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The Components of

When you see this, who comes to mind? Your Guide, who provided a real solution.
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Story Telling

Traditional B2B Content  Storytelling

- Features » Focuses on the Customer Journey

« Facts - Shows Why Your Work Matters
 Credentials « What is at Stake if Nothing Changes
- Stats - Creates Emotional Connection

= Industry Jargon » Enhances Retention

= Clarity in Decision Making

®

Conlan Tire LLC's Post X

£~ ConlanTire LLC
August 21 @

Precision is everything. Our technician measures each precured tread to make sure it meets the
highest standard before moving forward. This extra step ensures quality and consistency in every
tire we retread.

#ConlanTire #RetreadingDoneRight #FleetSolutions #TruckTires #SafetyOnTheRoad

Conlan Tire Co. + Follow -+
L= 3550 followers

2w ®
In Toledo, our mechanic is replacing a worn kingpin — the crucial joint that
connects a truck’s steering axle to the wheels. It's precision work that keeps
every turn safe and steady. &
#ConlanTire #ToledoShop #TruckRepair

CONLAN v
RETREADING AMERICA

RETREADING

YR T L El I AMERICA

& Like @ Comment 2 Repost < Send
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Branding + Content Based Recruiting

Quality of Life Company Culture Part of the Bigger Envision Joining
& Values Picture / Value the Team

®
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P I tf s t - ; Oakley Transport
r m ra e g somasvs  Sponsored
: a o | ID: 711020787354763
Excellent pay packages!
e re O ow Up to $400 per day / $2,200 per week
Safe Driving Performance program up to .06 cpm

$300 orientation incentive + paid orientation

I o u r sto ry k4Clean driving record with 1 year of verifiable experience in the last 5

CONSISTENCY ACROSS YOUR - AR
CHANNELS + STRATEGY

1. Website: Your “Home Base”

g =t

2. LinkedIn: B2B, Clients, Logistics Partners, Recruiting
3. Facebook/Instagram: Engagement, Culture, People, Recruiting

4.YouTube/Video: Brand Story, Educational Content, Establish/
Reinforce Credibility

5. Blog: Brand Story, Educational Content, Establish/Reinforce
Credibility

6. Paid Channels: Google Ads, Social Ads, etc.

n OAKLEYTRANSPORT.COM
i |
§ Highest Tanker Pay Ever! Apply Now
oA Be one of America's hauling heroes with the Oakley

Transport team
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Your Roadmap to Telling Your Story

1.

Clarify your
brand story
(who, problem,
guide, plan)

2.

Audit your
brand
consistency

3.

Capture
content from
everyday
operations

4.

Start small—
focus on 2-3
key channels

5.

Use content for
both recruiting
and marketing

7.

Train internal
team to tell the
story

6.

Measure &
iterate
(engagement,
leads, retention)

13
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e Diaghose your brand story
e Pick a channel to start

e Capture real content

| a Reach out—we’d love

.to help you build it



